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U nited States consumers increasingly receive disburse-
ments — including earnings and income payments, 
Social Security payments, tax refunds, insurance claim 
payments and loan disbursements — from a variety 

of corporate and government agencies. As of July, 53% of U.S. 
consumers received at least one nongovernment disbursement 
in the previous 12 months, up from 48% who said the same in 
January.

At the same time, instant payments are an increasingly popular 
option for receiving many types of disbursements. The share of 
disbursements received most often via instant payments is now 
at an all-time high of 37%, a 23% increase from September 2023. 
That growing numbers of disbursements are issued via instant 
payment methods suggests consumers increasingly need their 
funds urgently.

WHAT’S AT STAKE

In fact, PYMNTS Intelligence finds 24% of consumers report they 
need their disbursements right away, with 46% saying they need 
them the same day. When they need the funds urgently, consumers 
are nearly three times as likely to choose instant payment options 
if able. Consumers are highly satisfied with instant options when 
they can choose them, and many are also willing to pay a fee 
to receive disbursements instantly. However, if they do not have 
a choice in how they can receive funds — even if the payment 
method is instant — they are less satisfied.

In other words, consumers want options.

of consumers report they need their 
disbursements in 30 minutes or less.

24%
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FIGURE 1

How urgently consumers need disbursements
Share of consumers reporting select levels of urgency when receiving 
nongovernment disbursements

	 30 minutes or less

	 Same day

	 Up to a week

	 More than a week

Source: PYMNTS Intelligence
Meeting Consumers’ Urgent Need for Funds with Instant Payments, October 2024

N = 4,517: Complete responses, fielded July 8, 2024 – July 23, 2024

	 24%
	 22%
	 29%
	 25%

These are some of the findings explored in Meeting 
Consumers’ Urgent Need for Funds With Instant 
Payments, a PYMNTS Intelligence and Ingo Pay-
ments collaboration. This report is based on a 
census-balanced survey of 8,248 U.S. consumers 
conducted between July 8 and July 23. It exam-
ines consumers’ use of instant payments for the 
disbursements they receive from government and 
nongovernment entities. This edition focuses on 
nongovernmental disbursements. This is the sev-
enth year we have conducted this study, providing 
insight into consumers’ growing interest in instant 
disbursements.

This is what we learned.
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01 02
RISING DEMAND

Demand for instant payments rose 
23% in the last year, with push to wallet pulling 

market share from checks and prepaid cards.

URGENT NEED
Urgency drives demand for instant payments, as 

nearly half of consumers want their disbursements 
within the day and 1 in 4 need funds immediately.

KEY FINDINGS

46%
Share of consumers who say 
they need their disbursements 
the same day

37%
Share of consumers who most 
often received select disbursements 
instantly, compared to 30% in 
September 2023



Key Findings  |  1110  |  Meeting Consumers’ Urgent Need for Funds With Instant Payments

© 2024 PYMNTS All Rights Reserved

03 04
PAYING FOR PAYOUTS
Consumers are increasingly willing to pay a fee for 
instant payments, especially if they can use the 
funds to grow their wealth.

MULTIPLE OPTIONS WANTED
Consumers are more satisfied when they can 
choose from multiple instant payment options, 
with some being frustrated when only one option 
is provided.

57%
Share of disbursement receivers who 
need their funds immediately who 
would pay for instant payments

78%
Share of consumers offered multiple 
payment method choices who 
were highly satisfied with instant 
payments
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Urgency drives demand for 
instant payments, as nearly 
half of consumers want their 
disbursement money within the 
day and 1 in 4 need it now.

PYMNTS Intelligence’s data shows a correlation between the urgent 
need for funds and interest in instant payments. One-quarter 
of consumers report they need disbursement payments in 30 
minutes or less and 46% overall need funds the same day. Con-
sumers who want funds urgently are nearly three times as likely 
to choose instant payment options if offered. Bills are the top 
motivator for quicker payouts, as 36% of consumers plan to use 
funds to pay them.

THE 
FULL STORY
The immediate need for funds increases 
consumers’ interest in and willingness to 
pay to receive disbursements via instant 
payment methods.
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Consumers who plan to use their disbursements for bills, 
to pay off debts or to gamble are most likely to want their 
funds immediately. The type of disbursement also impacts 
how urgently consumers want to receive funds. Online sports 
betting and income and earnings top the list, at 35% and 
31%, respectively, as disbursements most likely to be wanted 
immediately. This is followed closely by borrowing or con-
sumer and personal loans, at 26%, further suggesting that 
higher urgency is linked to disbursements related to imme-
diate need.

Share of consumers who say 
they need online sports betting 
disbursements immediately

35% FIGURE 2

Why consumers urgently need disbursements
Share of consumers citing the urgency with which they need to receive funds from 
select types of disbursements

Source: PYMNTS Intelligence
Meeting Consumers’ Urgent Need for Funds With Instant Payments, October 2024

N = 4,517: Complete responses, fielded July 8, 2024 – July 23, 2024
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	 Up to a week

	 Same day

	 More than a week

AVERAGE 
(excluding government)

 24.3%

Income and earnings
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Investment account 
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Product/service 
purchase-related

 22.1%

Insurance

 22.4%

Borrowing

 26.3%

Other
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Online sports betting
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Parents and consumers struggling 
financially are twice as likely to 
need their funds urgently. While 
just 16% of those who do not 
live paycheck to paycheck say 
they need funds urgently, 32% 
of consumers who live paycheck 
to paycheck and struggle to pay 
their monthly bills say the same. 
Thirty-one percent of parents say 
they need disbursement payouts 
immediately, compared to just 
15% of consumers without chil-
dren. Millennials, at 31%, are the 
age group most likely to need 
disbursements immediately. 

These findings suggest that 
financial constraint as well as 
the increased spending that 
comes with raising children can 
drive consumers to need instant 
access to good funds.

FIGURE 3

Which consumers urgently need disbursements
Share of consumers citing how urgently they need funds when receiving nongovernment disbursements, by demographic

30 minutes or less In the same day Up to a week More than a week

G
EN

ER
AT

IO
N

Baby boomers and seniors 10.3% 8.7% 26.6% 54.5%

Generation X 25.8% 19.5% 28.7% 26.0%

Bridge millennials 29.7% 29.2% 26.7% 14.4%

Millennials 31.4% 27.1% 27.2% 14.3%

Generation Z 25.2% 30.6% 33.3% 10.9%

FI
N

A
N

C
IA

L 
LI

FE
ST

YL
E Do not live paycheck to paycheck 15.9% 16.2% 25.0% 42.9%

Live paycheck to paycheck without issues paying bills 26.0% 23.5% 30.9% 19.6%

Live paycheck to paycheck with issues paying bills 31.5% 30.9% 27.2% 10.4%

FA
M

IL
Y 

ST
AT

U
S

Do not have children under care 15.1% 13.7% 30.2% 41.0%

Have children under care 30.5% 29.7% 26.5% 13.4%

Source: PYMNTS Intelligence
Meeting Consumers’ Urgent Need for Funds With Instant Payments, October 2024

N = 4,517: Complete responses, fielded July 8, 2024 – July 23, 2024
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Demand for instant payments rose 
23% in the last year, with push to 
wallet pulling market share from 
checks and prepaid cards.

The share of consumers receiving disbursements rose for the first 
time since 2020, with 53% consumers now receiving them. As of 
July 2024, 37% of consumers report they most frequently receive 
their disbursements via instant methods, compared to 30% who 
said the same in September 2023. Consumers use instant most 
often for online gambling and sports betting, at 55%, largely due 
to a rise in online sports betting sites and casinos using instant 
payments.

Meanwhile, 44% of income disbursements are received instantly, 
with income and earnings growing the most in instant use over 
the last year. Use of instant methods for personal loans payouts 
continues to grow, yet a notable drop in debt consolidation loans 
means the average share of consumers receiving instant loan dis-
bursements stood at 39% as of July, down from 44% in January.
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FIGURE 4

Consumers receiving instant disbursements
Average share of consumers who most often received disbursements instantly

Source: PYMNTS Intelligence
Meeting Consumers’ Urgent Need for Funds With Instant Payments, October 2024

N = 4,517: Complete responses, fielded July 8, 2024 – July 23, 2024
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The growth in instant payments sent to digital wallets has driven 
the increase in consumers’ receipt of instant payments overall. 
In the last year, instant digital wallet usage grew while usage of 
non-instant methods, such as non-instant digital wallets, checks 
and prepaid cards, decreased. 

Currently, 14% of consumers report that, across all disburse-
ment types, they most commonly received disbursements via 
digital wallets, up from 7.6% in September 2023. Digital wallet 
use grew more than other instant methods thanks to growth in 
disbursements in online sports betting and gambling winnings, 
rent refunds, payments for goods and services sold online, free-
lance payments and personal loans. 

Instant digital wallet transactions primarily take place via Pay-
Pal or Cash App. We find that 5.6% of consumers have received 
disbursements via PayPal and 3.3% have done so via Cash App. 
Consumers are the most satisfied with PayPal and Cash App com-
pared to other digital wallets, with 87% and 83% of consumers 
satisfied with each method, respectively. This suggests that high 
levels of satisfaction drive instant digital wallet use.

Instant rails

TOTAL 
INSTANT

Instant 
payment to 

digital wallet

Push to 
debit card

Real-time 
bank account 

deposit

Push to 
credit card

37.1%

13.8%

6.4%

12.6%

3.3%

30.1%

7.6%

6.7%

13.6%

3.1%

FIGURE 5

Consumer use of instant payment methods
Share of consumers who use select instant methods the most to 
receive disbursements

Source: PYMNTS Intelligence
Meeting Consumers’ Urgent Need for Funds With Instant Payments, October 2024

N = 4,517: Complete responses, fielded July 8, 2024 – July 23, 2024

	 July 2024

	 September 2023
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Consumers are more satisfied 
when they can choose from 
multiple instant payment options, 
with some frustrated when only 
one option is provided.

Instant payment options are increasingly becoming the only type 
offered for receiving disbursements, yet consumers are happier 
when they can choose the type of instant payment method. In 
fact, the share of disbursement receivers given just the option 
of a single instant payment method increased 17% since January 
and is now at 11%. Due to growth in both the share of disburse-
ments received instantly and the share of consumers who only 
had access to one instant payment option, 31% of instant pay-
out receivers currently have only one option for receiving instant 
payments. Product- or service-related disbursements, dividend 
payments and insurance disbursements are currently the least 
likely to have multiple payment options available.

FIGURE 6

How consumers receive different types of disbursements
Share of consumers who used instant methods as their most typical way to receive 
disbursements, by number of payment options available

Source: PYMNTS Intelligence
Meeting Consumers’ Urgent Need for Funds With Instant Payments, October 2024

N = 4,517: Complete responses, fielded July 8, 2024 – July 23, 2024

	 Single instant payment option

	 Multiple payment options

AVERAGE 
(excluding government)

 11.4%

Online sports betting

 15.4%
49.6%

Income and earnings

 9.7%
43.7%

37.1%

Borrowing

 15.2%
39.4%

Investments

 13.2%
36.6%

Insurance

 11.9%
32.6%

Product/service 
purchase-related

 10.7%
32.6%

0%

 25.7%
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 34.0%

 24.1%
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Consumers are more satisfied receiving instant payments if they 
have multiple payment options to choose from. Those who can 
choose their preferred method are 6.8% more satisfied. While 78% 
of consumers who had multiple payment method choices were 
highly satisfied with instant payments, only 73% of consumers 
who had only one instant payment option were highly satisfied. 
This indicates that while satisfaction with instant may be high 
(compared to non-instant at 66%), consumers are happiest when 
offered choice.

Nearly half of consumers who had no choice in the receipt of 
instant payments were sent funds via real-time bank account 
deposit, which lowered satisfaction with that instant payment 
method. These consumers were more concerned than the average 
receiver about their data security and less willing to provide their 
bank account information to receive instant payments. Currently, 
18% of consumers whose only disbursement choice was instant 
payments and were hesitant to receive instant payments cite 
security concern as the reason, while 15% say they do not want 
to share their bank account information.

Share of consumers who had 
only one instant payment option 

who were highly satisfied 

73%
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Having to pay a fee also impacts customer satisfaction when they 
are only offered one instant payment option. Frustration at hav-
ing no option but instant payments while simultaneously being 
charged a fee for instant grows among older and more financially 
constrained consumers, suggesting these fees can be a burden. 
While it is notable that those who have no options are the least 
likely to pay, this is just a small share. Having to share account 
information seems to play a bigger role in their reticence to pay 
for instant. In fact, consumers are more than twice as likely to 
stop doing business with a firm that only provides one instant 
payment option and charges a fee to receive the funds.

Share of consumers who used real-time 
bank deposit when only one instant 

payment method was provided 

48%

Push to 
credit card

Push to 
debit card

Instant payment 
to digital wallet

48%

39%

28%

36%

14%

19%

Real-time bank 
account deposit

9%

7%

FIGURE 7

Instant choice and availability
Share of consumers who used select types of instant payment methods when only 
one or multiple options were provided

SINGLE 
INSTANT 
OPTION

MULTIPLE 
PAYMENT 
OPTIONS

Source: PYMNTS Intelligence
Meeting Consumers’ Urgent Need for Funds With Instant Payments, October 2024

N = 4,517: Complete responses, fielded July 8, 2024 – July 23, 2024
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Urgency and potential to grow 
wealth increases consumers’ 
willingness to pay a fee for instant 
payments.

Even when instant is the only option, many consumers who need 
their funds urgently are willing to pay for instant payouts. In fact, 
57% of those who need immediate access would pay for instant 
payments, as would 46% who need their funds the same day 
but not instantly. Those with more financial resources — bridge 
millennials, consumers earning more than $100,000 annually 
and consumers not living paycheck to paycheck — are the most 
willing to pay for instant payouts.

30 minutes or less More than a week

57% 18%

In the same day

46%

Up to a week

39%

FIGURE 8

Willingness to pay for instant disbursements
Share of consumers willing to pay a fee to receive disbursements, by when they 
need the funds

Source: PYMNTS Intelligence
Meeting Consumers’ Urgent Need for Funds With Instant Payments, October 2024

N = 4,517: Complete responses, fielded July 8, 2024 – July 23, 2024

Share of consumers willing to pay a fee 
to receive disbursements if they need the 

funds the same day

46%
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Consumers are more likely to 
pay to receive disbursements 
instantly if they plan to use the 
funds for investments, travel, 
paying off a debt, paying bills or 
betting. Making an investment 
tops the list, with 39% of con-
sumers very or extremely likely 
to pay a fee to receive disburse-
ments instantly to do so. This is 
followed by travel, at 35%, and 
paying off debt or bills, both at 
34%. Additionally, 31% of con-
sumers are likely to pay to receive 
disbursements instantly if they 
plan to use the funds for sports 
betting or gambling. Perhaps 
unsurprisingly, fewer consum-
ers are likely to pay for instant 
disbursements to put aside sav-
ings. These findings highlight the 
link between consumer sense of 
urgency and their willingness to 
receive instant access to good 
funds.

10%

20%

30%

40%

50%

FIGURE 9

Willingness to pay
Share of consumers very or extremely likely to pay a fee to receive disbursements 
instantly, by how they spent or plan to spend funds received from disbursements

Source: PYMNTS Intelligence
Meeting Consumers’ Urgent Need for Funds With Instant Payments, October 2024

N = 4,517: Complete responses, fielded July 8, 2024 – July 23, 2024
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Although, in general, investors and consumers who need to 
pay off bills and debts are most willing to pay, this notably 
varies by their personal needs and how they manage their 
finances.

Financial strategists: These consumers prioritize 
paying off debts, saving and investing. High-income 
consumers, Gen X and baby boomers and seniors 
are most likely to fall into this forward-thinking 
category. At 52%, they represent the largest share 
of consumers surveyed.

Pay to play-ers: These consumers want to use their 
funds for fun and will pay for the immediate thrill of 
betting or booking a desired vacation. Gen Z, millen-
nials and lower-income consumers are most likely 
to fit this persona. They represent 25% of consum-
ers surveyed.

Constrained consumers: These consumers will pay 
to cover their immediate financial needs, including 
paying bills, stashing cash as a safety cushion and 
buying needed goods. Paycheck-to-paycheck con-
sumers who struggle to pay their monthly bills and 
younger consumers are more likely to fall into this 
group. They represent 19% of consumers surveyed.

Cash churners: These consumers would pay to 
receive instant funds for a range of needs, suggest-
ing they regularly churn through what they have on 
hand and need a steady supply of funds. Parents 
are the predominant members of this group, fol-
lowed by bridge millennials. They represent 18% of 
consumers surveyed.

PAY-FOR-INSTANT-PAYOUT 
PERSONAS 
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Many disbursements are still 
sent by check despite consumer 
interest in receiving disbursements 
quickly, signaling areas of 
opportunity for instant.

Interest in instant payment methods can grow the fastest at the 
intersection of where disbursements are more likely to be received 
via check than the average disbursement and where consumers 
have an urgent need for same-day funds. Given these consid-
erations, property claims, legal settlements and life insurance 
disbursements are promising areas for instant payment growth. 
Currently, 58% of consumers want life insurance disbursements 
the same day, yet 18% are sent via check. While 22% of property 
and casualty insurance claim payments or reimbursements are 
sent via check, 52% of consumers want these payments the same 
day. Although 49% of consumers want legal settlement payments 
the same day, 20% are sent via check. These findings suggest 
that these senders have an opportunity to increase their appeal 
to consumers by offering instant payment methods.

DATA 
FOCUS
Instant payment providers should target sectors 
that rely on checks and have consumers who 
want funds urgently.
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Share of consumers who want life 
insurance disbursements the same 

day, even as 18% are sent via check 

58%
FIGURE 10

Promising areas of instant growth
Share of consumers who received funds via check and those who want 
funds the same day

	 Share who received funds via check

	 Share of consumers who want funds the same day

Source: PYMNTS Intelligence
Meeting Consumers’ Urgent Need for Funds 

With Instant Payments, October 2024
N = 4,517: Complete responses, 

fielded July 8, 2024 – July 23, 2024

29.1%
35.3%

Healthcare claim payments or reimbursements
14.9%
52.6%

Refunds received as the renter of a property

22.1%
52.3%

Property and casualty insurance claim payments 
or reimbursements

13.2%
63.0%

Disaster relief funds

17.2%
45.1%

Property tax refunds
11.7%

42.8%

Annuity withdrawals

24.3%
43.4%

Automobile claim payments or reimbursements
13.8%
52.6%

Business expense reimbursements

17.6%
58.2%

Life insurance claim payments
13.0%
28.4%

Manufacturer or store incentives (rebates/
rewards)

20.0%
48.5%

Legal settlements
13.2%
27.1%

Dividend payments

17.2%
39.5%

Product or service rebates/rewards or return of 
overpayment
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Both financially constrained consumers 
and those with more financial 

freedom are willing to pay to receive 
disbursements instantly. While financially 

struggling consumers are more apt to 
pay to meet pending financial needs, 

those with more financial resources want 
instant cash to make investments, plan 

for a trip or engage in online gaming. It is 
these financial strategists — consumers 
looking to grow their wealth and manage 

their finances — who provide senders 
with a growing market opportunity.

Instant payment to a bank 
account is 25% more common 

as the only option available 
to consumers who have no 

choice when receiving instant 
disbursements. Meanwhile, 

25% more consumers who can 
choose from multiple options 

gravitate to instant pay via 
digital wallets. This suggests 

that not having to supply bank 
account information makes 

digital wallets a more popular 
choice for many consumers.

An urgent need for funds 
correlates with interest in 
instant payments. This is 
especially evident among 

consumers who live 
paycheck to paycheck and 

struggle to pay their monthly 
bills, millennials and 

parents. These consumers 
face financial constraint and 
spending demands, and as a 
result, are more apt to want 

to receive disbursement 
funds immediately.

The share of consumers 
who primarily receive 

disbursements instantly via 
digital wallet is rising. This 
growth is driven mostly by 

online gambling and betting, 
freelance work, the sale of 

online goods and services, and 
refunds for rent and products. 
PayPal is currently the most 
common digital wallet used 
to receive instant payments. 
However, Cash App’s market 

share is growing.

01 02 03 04

ACTIONABLE 
INSIGHTS
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MEETING CONSUMERS’ 
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FUNDS WITH INSTANT 
PAYMENTS

METHODOLOGY

M eeting Consumers’ Urgent Need for Funds With 
Instant Payments, a PYMNTS Intelligence and 
Ingo Payments collaboration, is based on a 
census-balanced survey of 8,248 U.S. consumers 

conducted between July 8 and July 23. It examines consumers’ 
use of instant pay for the disbursements they receive from gov-
ernment and nongovernment entities. This edition focuses on 
nongovernment disbursements. This is the seventh year we have 
conducted this study, providing insight into consumers’ grow-
ing interest in instant disbursements. Our sample was balanced 
to match the U.S. adult population in a set of key demographic 
variables: 51% of respondents identified as female, 33% had a 
college degree, 38% earned more than $100,000 annually and 
29% were millennials.
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Meeting Consumers’ Urgent Need for Funds With Instant Payments may be updated 
periodically. While reasonable efforts are made to keep the content accurate and 
up to date, PYMNTS MAKES NO REPRESENTATIONS OR WARRANTIES OF ANY KIND, 
EXPRESS OR IMPLIED, REGARDING THE CORRECTNESS, ACCURACY, COMPLETE-
NESS, ADEQUACY, OR RELIABILITY OF OR THE USE OF OR RESULTS THAT MAY BE 
GENERATED FROM THE USE OF THE INFORMATION OR THAT THE CONTENT WILL 
SATISFY YOUR REQUIREMENTS OR EXPECTATIONS. THE CONTENT IS PROVIDED “AS 
IS” AND ON AN “AS AVAILABLE” BASIS. YOU EXPRESSLY AGREE THAT YOUR USE OF 
THE CONTENT IS AT YOUR SOLE RISK. PYMNTS SHALL HAVE NO LIABILITY FOR ANY 
INTERRUPTIONS IN THE CONTENT THAT IS PROVIDED AND DISCLAIMS ALL WAR-
RANTIES WITH REGARD TO THE CONTENT, INCLUDING THE IMPLIED WARRANTIES 
OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE, AND NON-IN-
FRINGEMENT AND TITLE. SOME JURISDICTIONS DO NOT ALLOW THE EXCLUSION 
OF CERTAIN WARRANTIES, AND, IN SUCH CASES, THE STATED EXCLUSIONS DO NOT 
APPLY. PYMNTS RESERVES THE RIGHT AND SHOULD NOT BE LIABLE SHOULD IT 
EXERCISE ITS RIGHT TO MODIFY, INTERRUPT, OR DISCONTINUE THE AVAILABILITY 
OF THE CONTENT OR ANY COMPONENT OF IT WITH OR WITHOUT NOTICE.

PYMNTS SHALL NOT BE LIABLE FOR ANY DAMAGES WHATSOEVER, AND, IN PARTIC-
ULAR, SHALL NOT BE LIABLE FOR ANY SPECIAL, INDIRECT, CONSEQUENTIAL, OR 
INCIDENTAL DAMAGES, OR DAMAGES FOR LOST PROFITS, LOSS OF REVENUE, OR 
LOSS OF USE, ARISING OUT OF OR RELATED TO THE CONTENT, WHETHER SUCH 
DAMAGES ARISE IN CONTRACT, NEGLIGENCE, TORT, UNDER STATUTE, IN EQUITY, AT 
LAW, OR OTHERWISE, EVEN IF PYMNTS HAS BEEN ADVISED OF THE POSSIBILITY OF 
SUCH DAMAGES.

SOME JURISDICTIONS DO NOT ALLOW FOR THE LIMITATION OR EXCLUSION OF LIA-
BILITY FOR INCIDENTAL OR CONSEQUENTIAL DAMAGES, AND IN SUCH CASES SOME 
OF THE ABOVE LIMITATIONS DO NOT APPLY. THE ABOVE DISCLAIMERS AND LIM-
ITATIONS ARE PROVIDED BY PYMNTS AND ITS PARENTS, AFFILIATED AND RELATED 
COMPANIES, CONTRACTORS, AND SPONSORS, AND EACH OF ITS RESPECTIVE 
DIRECTORS, OFFICERS, MEMBERS, EMPLOYEES, AGENTS, CONTENT COMPONENT 
PROVIDERS, LICENSORS, AND ADVISERS.

Components of the content original to and the compilation produced by pymnts is 
the property of pymnts and cannot be reproduced without its prior written permis-
sion.

DISCLAIMER 

ABOUT

Ingo Payments is transforming the way enterprises, banks and businesses 
move money with embedded instant payments and payouts. Founded in 
2001, it powers digital account funding and transfers, cross-platform P2P 
and disbursements of all kind — payroll, commissions and tips, rebates and 
incentives, insurance claims, loan proceeds, legal settlements, gaming win-
nings, bill payment and more. With the industry-leading payments gateway, 
Ingo provides senders and recipients with unmatched choice in how they pay 
and get paid and protects clients from the risk of real-time money move-
ment with proprietary, network-wide risk and fraud AI, authentication tools, 
real-time transactional underwriting and funds guarantees.  Headquartered 
in Alpharetta, Georgia, Ingo employs more than 250 payments experts and 
serves some of the largest brands in North America.

PYMNTS Intelligence is a leading global data and analytics platform that 
uses proprietary data and methods to provide actionable insights on what’s 
now and what’s next in payments, commerce and the digital economy. Its 
team of data scientists include leading economists, econometricians, survey 
experts, financial analysts and marketing scientists with deep experience 
in the application of data to the issues that define the future of the digital 
transformation of the global economy. This multi-lingual team has conducted 
original data collection and analysis in more than three dozen global mar-
kets for some of the world’s leading publicly traded and privately held firms.

We are interested in your feedback on this report. If you have questions, comments or would 
like to subscribe, please email us at feedback@pymnts.com.
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